
How to fill out MV-602 — Branded Title Disclosure Statement
Wyoming · written against MV-602 (01/02), issued under WYDOT Motor Vehicle Services, the form prescribed by
the department under W.S. 31-2-109(a)

sellmycarhub.com
/forms/wyoming/mv-602-branded-title-

disclosure-statement/

This is the shortest form in the Wyoming series and the only one on this site that a private seller is required by statute to complete and hand over
before money changes hands. One side of one sheet: who is making the disclosure, which brand the title carries, the vehicle, the seller's name,
address and signature - and then, underneath, the buyer's acknowledgement that they were told. The consequence of skipping it is printed at the top in
the department's own words, and it is not a fine: failure of the seller to procure the buyer's acknowledgement signature renders the sale voidable at the
election of the buyer. The statute behind that sentence sets the window - a written election delivered to the seller no later than thirty days after the
certificate of title issues in the buyer's name, or, where a seller knowingly withheld the brand to defraud, thirty days after the buyer first learns of it,
however long that takes.

This sheet is not the form. Download the blank MV-602 from the Wyoming Department of Transportation, Motor Vehicle Services at
https://www.dot.state.wy.us/files/live/sites/wydot/files/shared/Motor%20Vehicle%20Services/Branded%20Title%20Disclosure%20Statement.pdf
— always take the current revision from the agency rather than a copy. Print this and keep it beside you while you complete theirs.

Every line, in the order you meet it
1 YOU Read the brand off the

certificate
The word printed on your Wyoming title, not what you remember the insurer calling it. Watch out: If the
certificate is in front of you and you cannot see a brand, ring the department's motor vehicle services
number before concluding there is not one. Their record and your paper can disagree.

2 YOU Print your name into the
sentence

The name of the person making the disclosure, on the first rule. Watch out: This is a personal
statement rather than a company one. If the vehicle is titled to a business, print the name of the human
signing for it as well.

3 YOU Tick the brand, or write
it in

Non-repairable, flood, salvage or rebuilt salvage - or the other line, with the brand written out. Watch
out: More than one can apply. A vehicle that was flooded, written off and rebuilt has a history that needs
two ticks, and a buyer who discovers the second one later will remember that you only mentioned the
first.

4 YOU The vehicle and your
own details

Make, year, identification number, then your printed name, street address, city, state and zip. Watch
out: Use the address the buyer could actually reach you at. A post office box on a disclosure statement
reads badly if the disclosure is ever tested.

5 YOU Sign and date it One rule carries the signature and the date, above the buyer's half of the sheet. Watch out: Date it the
day you show it to them, which should be before they have committed to anything.

6 OTHER Get the buyer's
acknowledgement

The buyer prints their name into the notice sentence, gives their own address, and signs and dates
underneath. Watch out: This is the signature the statute names. Do not let a buyer take the form away
to sign at home - the sale is voidable until they have signed it, and a form in somebody else's glovebox
is not evidence of anything.

7 YOU Split the copies White copy to the buyer, yellow copy to the seller, exactly as the footer says. Watch out: If you are
working from a printed download rather than the carbonless set, print two and have both signed.
Photograph the signed sheet before it leaves your hand.

What gets this one rejected

Deciding the brand is old news and not worth mentioning. The duty is triggered by the title being branded, not by how recently or how badly the
vehicle was damaged, and the statute reaches an owner who knowingly offers a branded vehicle for sale or trade.
Handing it over unsigned by the buyer. The seller's half is not the operative half - what the statute says must be procured is the buyer's
acknowledgement signature, and without it the sale is voidable at their election.
Ticking a box that is not what the title says. The four printed brands are Wyoming's own vocabulary. If your certificate carries a different word, use
the other line and copy the word off the title rather than translating it.
Doing it after the handshake. The disclosure is to any prospective purchaser, prior to sale or trade. A statement signed in the buyer's driveway a
week later has been made to an owner, not a prospective purchaser.
Believing a clean-looking title means no brand. WYDOT warns in capitals on its own salvage page that Wyoming will brand a vehicle on
information found in the national title information system even if the current title appears to have no brands.

Amber is what you write Grey is a block somebody else completes The completed example follows overleaf.

Read off MV-602 (01/02) and the Wyoming Department of Transportation, Motor Vehicle Services's own pages, current as of 2026-08-23. Plain-language
help with a form, not legal advice — where this and the agency differ, the agency governs.
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